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Insurance Information Institute
Gordon Stewart

INSURANCE INFORMATION INSTITUTE 

OUR MISSION

The mission of the Insurance Information Institute 
(I.I.I.) is to improve public understanding of 
insurance -- what it does and how it works.
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III: Stakeholders and Validations

“The Voice 
of the 

Insurance 
Industry”

Investors

Insurers & 
Producers

Academia

Media

Regulators
Legislators

Consumers

Legislative Briefings

Invited Testimony

Task-Force/Commission Participation

Data/Information Resource

Sounding Board

Data/Information Resource

Co-Authorships

Joint Research & Projects

Content Provider to Faculty/Publications

Presentations at Schools of RM

Data/Information Resource

Research Swaps

Investor Briefings

Input into Analyst Research

Quantification of issues 
impacting industry

Data/Information Resource

Task Force/Commission Participation

Invited Testimony

Thought Leadership

Advocacy

Media Resource; MarCom Tools

Conduit for Industry Messages

Driver of Educational Efforts

Data/Information Resource

Presentations/Consultative Services

External Expert Representation

Educational/Information 
Cornerstone of the Industry

Data/Information Resource

Communications Outreach

Information/Data Resource
Education/Thought Leadership
Debunker of Fiction

Purveyor & Interpreter of Fact
Intervention
Unbiased Industry Advocate

INSURANCE INFORMATION INSTITUTE 

WHO WE ARE

Inclusive – represent diversity of the industry

Participatory – engage with members & other trades

Proactive – plan ahead and execute strategic 
communications

Responsive – address the needs of members

Aggressive – challenge industry critics, refute 
misrepresentations, close knowledge gaps
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INSURANCE INFORMATION INSTITUTE 

WHAT WE DO

I.I.I. is committed to providing top quality and 
timely services to its stakeholders, including:

Media

Public

Policymakers

Insurance Industry

Academic community

SERVICE COMMITMENT

MEDIA

I.I.I. is by far the most highly recognized brand among media 
as a credible source of information when they are researching 
stories related to insurance. Usually the only brand.

The I.I.I. handled more than 4,100 media inquiries from 
over 1,700 media outlets.

More than 3,300 newspapers and 500 magazines around 
the world requested information and commentary from I.I.I. 

Staff conducted nearly 330 television interviews and spoke 
with 165 individual radio stations. 

Credibility is Our Most Valuable Asset
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SERVICE COMMITMENT

PUBLIC

I.I.I. reaches consumers continuously through an expanding array of channels:

Web site (www.iii.org) 

Consumer Media

-Television

-Print

-Radio

-Web

Software – Know Your Stuff, My Financial House

Insurance Consumer Helpline

Consumer Brochures

Community Organizations

Public Appearances/Presentations

SERVICE COMMITMENT

POLICYMAKERS

Policymakers (legislators and regulators) are important and 
growing I.I.I. constituents

I.I.I. works closely with and at the request of advocacy trades

I.I.I. serves as an information resource to policymakers in all 50 
states and increasingly on Capitol Hill

I.I.I. is frequently consulted by members of many state 
legislators and the staff of many US Senators/Representatives

I.I.I. is frequently consulted by GAO, Treasury, CBO, Council of
Economic Advisors, White House, Fed Reserve & many others

I.I.I. is also playing a larger role at the state level, serving on or 
providing testimony/input to key committees on a wide variety of
issues with increasing frequency
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SERVICE COMMITMENT

INSURANCE INDUSTRY
Media Relations Support
I.I.I. Daily
Library Access
Research Support
Communication Coordination
Members Web Site
Fact Book Web Sites
Speaking /Testimony/Expert Witness
Staff Education
Agents/Broker Education (Including CE Credits)
Meet with Your Customers
Web Site Consulting / Search Engine Optimization
Subscriber Services
Partner with State/National Trades

SERVICE COMMITMENT

ACADEMIC COMMUNITY

I.I.I. has a long-established and growing relationship with 
academic institutions around the world

Formal project partnerships with the Wharton School’s 
Disaster Risk Center

Authorship of scholarly articles and book chapters

Annual co-hosting of insurance conference with the National 
Bureau of Economic Research (NBER)

I.I.I. makes presentations and hosts student groups from 
schools of risk management across the US as well as several 
insurance-focused executive MBA programs in Europe

I.I.I. makes its material available free of charge to university
faculty and other educational groups (e.g., CPCU)
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INSURANCE INFORMATION INSTITUTE 

I.I.I. MEDIA PENETRATION

MEDIA PENETRATION

10 YEAR HISTORY

218 289 285
178

316 395
506

685
560 595576

832 818 857

1,368

1,743

2,057

2,429

2,075
2,224

0
250
500
750

1,000
1,250
1,500
1,750
2,000
2,250
2,500

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

Top 100
All

I.I.I. Print media hits are up 
160% since 2000, representing 
average annual growth of 27%

Top 100 hits are up 
234% since 2000, a 39% 

avg. annual increase

Source: Lexis/Nexis search.
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INSURANCE INFORMATION INSTITUTE 

I.I.I. PRODUCTS & SERVICES

INSURANCE INFORMATION INSTITUTE
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I.I.I. PRODUCTS & SERVICES

RESEARCH & ANALYSIS
Property Residual Markets: A Legacy of 

the US Coastal Development Explosion 
(Forthcoming, December 2006)
Equity-Indexed Annuities: Fundamental 

Concepts and Issues
When Johnny Comes Marching Home: 

Insurance & The Returning Veteran
Global Climate Change and Extreme 

Weather: An Exploration of Scientific 
Uncertainty and the Economics of Insurance 
Pandemic: Can the Life Insurance Industry 

Survive the Avian Flu?
Products Liability: Emerging Exposures, 

Best Practices
Information Security and Liability
Public/Private Mechanisms for Handling 

Catastrophic Risks in the United States

I.I.I. PRODUCTS & SERVICES

RESEARCH & ANALYSIS

Chapter on “Alternative Risk Transfer”
for Handbook of International Insurance: 
Between Global Dynamics and Local 
Contingencies

Robert Hartwig and Claire Wilkinson—to be 
published in January 2007 [available now 
for pre-order on Amazon.com] 
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RECENT III PRESENTATIONS*

Chubb
Casualty Actuaries of the Midwest
Casualty Actuaries of New York
Casualty Actuaries of New England
Casualty Actuarial Society
Casualty Actuaries of Greater New England
C N A
Brokers & Reinsurance Market Association
Blackstone Capital Group
Benfield
Bear Stearns
Baton Rouge Press Club
American Re/Munich Re
American Institute of Marine Underwriters

American Agricultural/Farm Bureau 
Companies

Allstate
AIG
Aegis Insurance
Acuity
Ace

International Insurance Society
LeBoeuf Lamb Greene & MacRae LLC

Insurance Institute of London
Insurance Public Relations Council
Insurance Council of Texas
Institutional Investor
Institute for Business & Home Safety
Independent Insurance Agents of New York
Independent Insurance Agents of Massachusetts
The Hartford
Grange Mutual
General Re
GE Insurance Services
Florida Insurance Council
Florida High Hazard Coastal Commission
Farmers Insurance
Excess/Surplus Lines Society
Erie Insurance
Delaware Joint Legislative Committee
CPCU Society of Arizona
CPCU Society

*Many members companies request more than one presentation per year.

RECENT III PRESENTATIONS (cont’d)

Southwest Insurance Information Service
Secura Insurance
Safeco
Republican Party of Florida
Reinsurance Association of America
PCI
OneBeacon
Ohio Mutual Insurance
Ohio Insurance Institute
National Flood Insurance Program
National Council on Compensation Insurance
NAMIC
Missouri Employers Mutual

Mississippi State University School of Risk 
Management

MetLife
Maryland Joint Legislative Committee
Marsh
Louisiana Recovery Authority
Lloyd's OneBeacon

PCI
Reinsurance Association of America
Republican Party of Florida
Safeco
Secura Insurance

Zurich
World Captive Forum
Westfield Insurance
Utica National
US Senate Banking Committee
Unitrin/Kemper
Temple University School of Risk Management
Swiss Re
State Insurance Trainers & Regulators
State Farm
State Auto

*Many members companies request more than one presentation per year.
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TOPICS FROM RECENT III PRESENTATIONS

Insurance Scoring
Iowa Markets
Hurricane & Insurance
Homeowners Insurance
Growth Opportunities
Florida Markets
Florida Hurricane Risk
Flood Risk & Insurance
Excess Casualty
Energy Markets
Commercial Lines Overview
Coastal Risk
Climate Change
Catastrophic Risk
Captives & Alternative Risk Transfer
California Markets
Avian Flu
Auto Insurance Katrina Recovery

New Jersey Markets

Workers Compensation
Tort Environment
Texas Windstorm Funding
Texas Markets
Terrorism Risk & Insurance
Territorial Rating
Personal Lines Overview
North Carolina Markets
New York Markets

Mid-West Markets
Mid-Atlantic Markets
Massachusetts Markets
Marine Markets
Life Insurance

I.I.I. PRODUCTS & SERVICES

SEARCH ENGINE OPTIMIZATION

I.I.I. offers consulting 
services to I.I.I. member 
companies on search 
engine optimization –
getting top placement in 
search engines without 
paying for it.



The Geneva Association________________________Etudes et Dossiers no. 325 

2-11

I.I.I. PRODUCTS & SERVICES

COMMUNICATIONS SUPPORT

Assist I.I.I. members with company-specific communications 
initiatives. This may include advancing an issue, a new 
insurance product or an internal and external educational 
program. 

Providing an industry response to an issue that a company 
would prefer not to respond directly. 

Updating members with an analysis of top media stories, 
providing an early warning for emerging issues and alerting 
them to new I.I.I. communications tools. 

INSURANCE INFORMATION INSTITUTE 

VIDEO NEWS RELEASES
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VIDEO NEWS RELEASES

STATS (JULY – AUGUST)

Taking Inventory
Audience:  1,245,400

You’ve Got 10 Minutes to Get Out!
Audience:  6,049,100

The Big One Could Hit Here!  NE Hurricane Conference
Audience:  2,098,008

Be Prepared, It could Happen Again, Katrina Anniversary
Audience:  140,100

Will Your Auto Insurance Weather the Storm?
Audience:  1,297,300

VIDEO NEWS RELEASES

2,098,008
3,709,600

6,049,100
8,494,600

21,451,357

140,100
0

5,000,000

10,000,000

15,000,000

20,000,000

25,000,000

"Be Prepared: It
Could Happen
Again" (Katrina

Anniversary)

"The Big One
Could Hit Here!"
NE (Hurricane
Conference)

"Can Your
House Take It?"
(SF Earthquake

Anniversary)

"You've Got 10
Minutes to Get
Out!" (Disaster
Preparedness)

"Don't Get
Tricked"

(Flooded Cars)

"Taking Home
Inventory
Software"

(Preparedness)

AUDIENCE FIGURES FOR RECENT VNRs

Recent I.I.I. VNRs have 
earned more than 43.2 

million viewers

Average III VNR gets an audience 
that is 2.5 times larger than the all 

industry average of 2.6 million
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INSURANCE INFORMATION INSTITUTE 

WEB / NEW MEDIA

III.ORG TRAFFIC ANALYSIS

Millions of Hits
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HITS

*Based on traffic for the first half of 2006; www.iii.org is expected to exceed 290 million hits this year. 

I.I.I. web traffic has 
nearly tripled since 

2004 and has increased 
36 fold since 2000

III will earn nearly 300 
million hits in 2006
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TRAFFIC ANALYSIS
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*Estimate for 2006

III.ORG page views 
are up by 10 million 

159% since 2004

TRAFFIC ANALYSIS
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*Estimate for 2006

Visitors to I.I.I.’s 
web site increased 
by 2.2 million or 
147% since 2004
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300,000+ 
downloads 

and 
counting!
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